What is Packaging? Definition, Types, Functions, Importance, Strategies, and Examples
The finished goods are not safe and transportable from one place to another without packaging. Suppose, you produce milk, but you can not sell it directly to consumers, you need to store the milk and pack it in plastic jugs or paper cartons.
For this packing is necessary. Let’s understand what the packaging is, its objectives, importance, types, and examples.
What is Packaging?
Packaging is the process of covering a product using a container or a wrapper to aid in its storage, promotion, identification, distribution, and usage.
Packaging is simply dressing the finished products or goods. It includes all the activities of designing and producing the container for a product.
It gives a unique identity to the product. Packaging activities include adding a brand name, logo, manufacturing date, expiry date, usage process, address of the manufacturer, etc. on the package of the product which helps consumers easily recognize the product.
Today, the packing of products is not just for the safety of the product, but it has become an important marketing tool to attract customers. Companies use attractive materials and designs while packing to make the product more enticing for consumers.
Objectives of Packaging
Packaging is the activity to safeguard a finished product by covering it with protective materials. The following are its main objectives.
· To protect the product.
· To make the product recognizable and identifiable.
· To differentiate the product from other brands.
· To aid in distribution.
· To aid in the usage of the product.
Types of Packaging
[image: Toothpaste container]Types of packaging can be categorized into three categories. They are also called the levels of the package. Each of the levels of packages plays a significant role in protecting the product and adding convenience to consumers on usage.
Primary Packaging
Primary packaging is the immediate package of the product. It includes immediately enclosing the finished product into a wrapper or a container.
It aims to keep safe the newly produced products. For example, a thin paper is enclosed inside the cigarette container. Other example includes such as glass containers for liquid products, toothpaste tube, etc.

[image: https://i0.wp.com/bokastutor.com/wp-content/uploads/2023/04/toothpaste-box-edited-3.jpg?resize=640%2C359&ssl=1]Secondary Packaging
Secondary packaging is the giving additional layers to the primary packages. Removing secondary packages does not affect the quality of the product.
[image: shipping box]Consumers or users remove the secondary packages when using the products. Take an example of toothpaste, we remove its outer cover i.e. cardboard box when using it.
Tertiary or Shipping Packaging
Tertiary packaging is when companies need to transport their products from one place to another. As such it is also called shipping or transit packaging.

Functions of Packaging
The major functions of packaging include the following.
Protects the Product
[bookmark: _GoBack]Packaging ensures that the goods are protected inside the container. It protects goods from the outer environment’s factors. As such, it aids in the effective handling, distribution, storage, and usage of the product.
Preserves the Product’s Life
A product will not make its longer life itself if it is not protected and covered by outer elements. Good packages further increase the life of the product.
Convenience to Consumers
With good packaging consumers also get benefited as they can easily store, transport, and use the product without making damage to the actual product.
Promote Products
In addition, good packagings have a good promotional appeal. It further helps companies to promote their products.
Requirements for Good Packaging
Good packaging stands out with the business objectives, customers’ expectations, and society’s concerns. The following are the main criteria for creating good packages.
Economical
Good packaging must be economical. It should not incur a huge amount on creating a container for the product otherwise it will increase your product’s costs so the selling price.
Functional
It must not affect the functioning of the product. With different levels of packages, the product must perform all the functions that it is intended to perform.
Communicative
By seeing the product’s packages consumers must be able to read, understand, and communicate with others. Such as the product’s name, brand name, logo, date of expiry & manufacture, usage, etc. must be communicable.
Attractive
Your package further must be attractive enough to create a good image in the market. For this, use attractive and colorful designs, use pictures, and graphic presentation, and make the product more appealing.
Eco-Friendly
In addition, your package should be environmentally friendly. It should not affect the well-being of society and the natural environment.
Importance of Packaging
Packaging not only protects your product but also ensures that the following benefits your business. And, it is also beneficial to consumers. Let’s point out its importance.
· Aids in Distribution – You can easily distribute your products with good packages. For distributing products from one place to another you can further use shipping packages. It ensures product safety during the process.
· Attracts Consumers – With good and attractive packing you can further attract more customers to your business. Consumers further like to have products having good packages.
· Aids in Marketing – Most companies use it as a marketing tool to promote their products. A good and attractive package further has a promotional appeal.
· Acts as Communication Medium – Consumers can easily read the information you have put on your products packages and understand what your product is intended to offer them.
· Helps to Differentiate – In addition to attracting consumers, good packages will further differentiate your offerings from other brands.
· Convenience to Consumers – Consumers further get benefited from good packages. They can easily use, transport, and keep the products that are appropriately packaged.
· The benefit to the Environment – In addition, good packages abide by natural concerns. They do not harm the natural environment and further aid in protecting the environment.
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